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State of the retall

NATION

Shopping Centre’s annual survey of centre managers’ attitudes and expectations
reveals an industry that is still under unprecendented pressure

MNation research are in. Shopping Centre’s exclusive
industry-wide survey, conducted by shopping centre
research specialist Business Blueprints, paints a mixed picture
of the current conditions in the shopping centre industry in the

UK today.

Paul Latimer. dirsctor of research at Business Blueprints said: “Wa
have seen somEevery promising results comparsd to last year, but
there areis stil a longway togo until we are back to normal. There
arestill a lot of cost saving measures being implemented by centres,
big and small, end sorme uncertainty about the state of the national
BEONSMY.

In 2005 ‘Uit or store closures’ was most often mantioned as the
biggest challenge facing & scheme, and although the propartion giving
this respanse in the 2010 survey has fatlen slighthy s still mensgers’
biie pest concern, with evar half of all centras worried about it

Therd has been a big increase in the challengs being posed by 'the
recession, despite it baing officially cver for several months. Nearly
[ralf of all schemes cited ‘service charge savings: slightly increased
compared Lo previoushy:

Intarestingly footfall, which had been the second most comman
cancern in #2009, fall sharply this vear, pessibhy indicating Lhest loolfall
brencls are recovering well The' other area that also showed strong
grawth wes that of ‘maintaining geod service’ being mentionad fwice
as often this year

The results from the second annual State of the Retail

‘There is still a lot of cast saving
being implemented by centres
big .and smail’

Locking ahaad, the biggest challanges lasming for the industry
were ‘ncreasing salesfspend, driving footfall and kesping retailers,
each with around haif of alf schames sesin ng this as a major targat,
Many fewer centres wers concemed about reducing service charge
nthe corming months than we sav fast time,

This was reflected in the number of schemes which wers coming
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under prassure from retailers to reduce the sepace charge, down Lo
41 per cenl fram 47 par cant last yaar,

Cur sursey showes Lhat on average, the service chargs in shopping
centras s still falling, with an average reduction of L per cent from
last year While this is still falling, it is not faling as fast &s last years 3
percent averags drop,and service charges are nat predicted to fal
further:

‘The average bumber of voids
has fallen'ta & per cent from 10
percent ayear ago.

The peassure for monthly rents also appears to ba reducing.
Inour suryey this year not a single respondent was considaring
making manthly rents standard, and less than one-in-ten schemes
already offer them - last year nearly half of all schemes gave one of
thess responses, Around two thirds of centres are still considering
monthly renks ona tase-by-cass Hasis

Oespite empty units still being the biggest challenoe of the last
17 months, the avarage number of voids ina scherme has fallen
to Giper cent from 10 ger cent a year ago. Mo centre managers
we spoka to had more than 20 per cent voids, and ope-in-ten
bz no woids at all = a small increase from last year Fully half of
all sehemes had & per cent or less of their storas vacant, These
results are also reflectad in the comparizan of valds year-on-
year, A0 per cent of shopping centres had seen a reduction in
the number of empty units and less than a quarter had seanan
increase: a marked differgnce from last year In 2009, BB per cent
of schemes saw their number of vaids rise.

For those cantres that had seen a fallin cccupier demand, half
of theim were already starting to see the trend reverse.

Once again the researchers asked centre managers to rate
current levels of consumar confidence: In 2010 although we had
ne wery good’ responses the proportionof pesitive responses
overal increased from arovnd ane-in-four last year to mors than
one-in-three this year Slighthemore were ‘nedtral this year v a
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We also asked for a prediction amangst those who falt that
consumer confidenca was either quite poor o vary poor exactly
whern they falt they were likely to see a turnaround in confidence,
HAoyear ago this was lall Lo be on average 12:months away, this year
that had encouragingly dropped toenly nine months.:

Far 2010 we alsa explored the porential impact of tax rises and.
public spending cuts. Almost all respondents felt that this would
impact them to some extent. Around one-in-five believing this
impact woud be a ot and & listle under hvci:-tﬁi'ri:'l_:s"_;ajtatihg they saw
this as having a ltlle impact.

Businass Blueprints' Paul Latimer remains positive about the
state of the retail nation. This year's survey gives greater grounds
for optimism, bassd on the last bvelve manths. ngeneral, ccoupier
demand appears Lo be stronger and there is-a greater air of
confidence about the future amang centre managers than there
was last year.

“The ke challsnge ahead will be masirmising shopper
conversion end spend, which (s samething that centre
managernent tearmns are uniquely placed to archestrate” Latimer
canciudes B

Find out more:

Far more information, plesse conlact the authar or visik the website:
wis www.shopping-centre.co.uk/Facilities ! Yes = L i Sad 5 It
= graham parker(dljldmedia.com '
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